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If you tell a business owner that you want him or her to read a book because it’s a good idea, you may not get 
too far.   Tell a business owner that another local business leader is reading a book to help make his or her 
business better - now you have a conversation.   That is the point of creating a Business Book Club at the 
public library.   It’s a chance to leverage the well established library brand of books to connect with your 
business community.   You can make it happen by connecting three key components: partners, convenience, 
and promotion & replication. 

 
Partners: Helping Create t

life-long learning and thus the long term success of any business.   This is a requirement and the most 
important piece to the puzzle.   Why? 

The most important thing to remember when launching a book club aimed at people already operating on a 
tight schedule with many demands is that there must be value-add for the participants.   Think of it as ROI for 
the participants’ time.    Unfortunately, the Business Book Club ultimately succeeds or fails based on the 
perception of this ROI.    This perception is greatly enhanced by picking a group of business leaders that meet 
to not only discuss business books, but also PICK the books for the program as well. 

The Johnson County Library ultimately partnered with a business coach, Sally Smith, the Marion Kauffman 
Foundation and the Small Business Development Center to launch our program.   We currently have four 
regularly scheduled book clubs – each facilitated by a business leader not a librarian.   We began by creating 
a Core Group of emerging 



 
Convenience: Think of it as an easy button for books 

http://www.jocobusiness.net/bookclub


David Hanson is the specialty reference services coordinator for the Johnson County Library, Overland, KS. 
He is a member of the BRASS Business Reference in Public Libraries Committee. He can be contacted 
at handond@jocolibrary.org. 
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